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Abstract 
In the following paper, an approach for a consistent classification of the characteristics and 
the properties both of services and material products is shown. This could be a starting point 
for a methodology for the systematic development of Product-Service Systems, which consist 
of services and material products. For this purpose, approaches from business administration 
and engineering sciences, that deal with systematic development of services and material 
products and their properties, characteristics and qualities have been examined. 

Introduction 
The integrated view on material products and services both from the developer's and the 
customer's point of view alTers various advantages. 
Not only for ecological reasons - like reducing resource consumption by replacing material 
products or cvcn material components of products by scrvices - but also for functional and 
economical reasons and because the similarity of many products leads to the problem of a 
required deferral from competitors in the global market 
The integration of material products and services - lhe combination of both being called 
Produet~Service System (PSS) - has been the core of several recent publications, for example 
lMont03, Tomiyama02, wwwl, Wcber&Stein&Bot04, Andreasen&MeAloone02]. In these 
publications the increased sustainability, minor environmental impacts and better balance 
with social constraints are seen as important reasons to enhance or substitute material 
products by service components. Tomiyama uses the term Post Mass Production Paradigm 
(PM PP) for this viewpoint ({Tomiyama02aJ). But also (global) marketing considerations may 

260 






















